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REGIONAL ASSOCIATION MARKETING & PROMOTION
NAIBA | GLIBA| SIBA

You have books. We have readetrs.

What better way to connect the two than through the
best — and most tenacious! — independent bookstores
in the Eastern half of the United States?

Indie booksellers in the Mid-Atlantic (NAIBA), Great Lakes
(GLIBA), and Southern (SIBA) regions are doubling down
this year to match books with readers.

NEW IN 2022

An indie-designed, indie-spirited Summer Catalog joins
our ever-popular Holiday Catalogs. Now there are
twice as many ways to promote year-round reading
across print and digital formats, indie style!

BOOK TODAY at rampbooks.com
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Summer Catalog

REGIONAL ASSOCIATION MARKETING & PROMOTION
NAIBA | GLIBA| SIBA

from your local independent bookstore

An indie summer reading guide

: ' { featuring the season’s hottest new
[ie e titles plus backlist favorites

Social Media

A professionally-designed toolkit makes it
easy for indie stores to promote Summer and

Holiday Catalogs across multiple channels B mf'mr-r__cr'mrr L@ ! e = Holiday Catalog

The original - and still the #1 - indie
in The Heart of Shockoe Sip bookstore 4th quarter marketing tool

(\\ 1312 East Cary Street

Fountain Richmond, VA 23219
EBookstore
il 8047881594 - fountainbookstore com
[ —
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mmmf:mwm RAMP Summer and Holiday Catalogs include print

) and digital formats that are distributed across a J
------ variety of channels to millions of consumers. <2z SR Direct Mail

Email

Online Holiday Catalogs
are shared directly with
consumers via store
email newsletters and
e-commerce sites

40% of RAMP Holiday Catalogs
go directly to consumer mailboxes
via store mailing lists and targeted

saturation mail routes

Direct to Store

25% of RAMP Holiday Catalogs are
distributed in-store, curbside, and through
Store order Shlpments ’/ PageSIBOOkShop, Detl’oit,\Ml

Newspapers

¥ 35% of RAMP Holiday Catalogs are
inserted in local newspapers

/ '[ ; i e -
;, 7 IN STORE, ONLINE, 4ND
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four tocal independent boof
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delivers holiday joy everyahors.
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BOOK TODAY at rampbooks.com



NEW for 2022!

SUMMER CATALOG
SPECIFICATIONS

Trim size:
7.125" x 7.125"

Interior ad size:
3.5625” wide x 2.375” tall

Jacket art should be at least
300 dpi at 100% size

Color space: CMYK

Formats accepted:
.pdf, .tif, .jpg, .psd, or .eps

Words From the
Window Seat

Taylor Tippett
Taylor Tippett, known as.

leaves encouraging notes

The on passenger windows,

> shares how readers can
PIGHITHOUSE find encouragement.
and meaning amid

brokenness.

Nelson Books

Hero of Two Worlds ﬂl:ﬂ\f ‘.

Mike Duncan OF »-M-mi-::xﬁmu
From the massively nita o et

selling author comes the.
story of the Marquis de.
Lafayette’s lifelong quest
to protect the principles of

$30.00| 9781541730335

The Woman They @S I RTe1:17
Could Not Silence

Kate Moore [l | E ‘!

Don't miss this fascinating ‘“ »
new story of a woman
‘who changed the world,
from Kate Moore, New

York Times and USA Today 3 WQM AN
bestselling author of THEY COULD NOT
el SILENCE

Sourcebooks
$27.99 | 9781492685728

e g the flight attendant whe

Cover design by GLIBA Executive Director, Larry Law

THE

FOREVER

G

$18.99 | 9781400225378 |

Jodi
Picoult
WISH
YD"I
WER E
HERE

Sample catalog layout

The Lighthouse Effect
Steve Pemberton

Steve Pemberton gives
practical encouragement.
for how youcan be a
“human lighthouse” for
wothers and, through these
inspiring stories, renews
your hope for humanity.
Zondervan

$25.99 | 9780310362326

Hero of Two Worlds
Mike Duncan

From the massively
popular padcaster and
New York Times best-
selling author comes the
story of the Marquis de
Lafayette’s lifelong quest
to protect the principles of
democracy.
PublicAffairs

$30.00 | 9781541730335

words
from
the
window

DITY

THE
BEASE

DoBINGMELERT

Wholehearted Faith
Rachel Held Evans

& Jeff Chu

This is @ new collection of
original writings by the
late Rachel Held Evans

B8 that explores universal

S human questions about

becoming, belonging, and
spiritual wholeness.
HarperOne

$26.99 | 9780062894472

REGIONAL  ASSOCIATION MARKETING & PROMOTION
NAIBA | GLIBA| SIBA

Summer Catalog

You asked, we answered! Just in time for Memorial Day and the
unofficial start of summer, this 8-page square reading guide is
THE summer resource for readers. Don't miss this high-energy
compendium of new summer titles and backlist favorites!
Bonus: All print ads include FREE digital catalog ads.

Ad Rates

REGULAR INTERIOR AD
$2,499 per title

BACKLIST AD
Title published before May 1, 2021/ $1,999 per title

SMALL PRESS AD
Title from a small, independent press / $1,699 per title

Reservations due March 15, 2022

BOOK TODAY at rampbooks.com
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REGIONAL ASSOCIATION MARKETING & PROMOTION . .
NAIBA | GLIBA| SIBA Trim size:

6" wide x 10.5" tall

Interior ad size:

Holiday Catalogs 2.625" wide x 1.75" tall
Jacket art should be at least
%%%KS B 00 ks

300 dpi at 100% size

Color space: CMYK

Formats accepted:
.pdf, .tif, .jpg, .psd, or .eps
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Ad Rates :
" 5 L | ,-:f.-—f:---:-. o .: .. (n(()i{n"’
REGULAR INTERIOR AD el Hiagpl e w wimmicsator, SN Al M
One title in one catalog (NAIBA, GLIBA, or SIBA) / $2,999 iy ? T -
BACKLIST AD ,; ey T T —
Title published before October 1, 2021/ $1,999 per title, per catalog SHNDLE e Late gl e PiJCOOd“i't
| | | SPLINTERED [ERErmr i Gy B e
SMALL PRESS AD i SR ) i B

HERE

Title from a small, independent press / $1,699 per title, per catalog

1 ! 0 HILLARY
i e 5 e RODHAM
fosesnerons G A fery Rodhem Cinonan /MTON
FRONT COVER s R i,
Front cover and interior illustrations / Ask for details ‘ ' LOUJSE
PENNY
. e IONATH/ P
Reservations due May 15, 2022 ol Eey pe s 5]:‘. B
o : cnogsno;m : | k.
*Holiday Catalog digital ads are included for FREE with print catalog reservations! i ‘:.,v s et £

FRANZEN

BOOK TODAY at rampbooks.com
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REGIONAL ASSOCIATION MARKETING & PROMOTION

NAIBA | GLIBA| SIBA

Marketing Assets

RAMP provides stores with myriad ways of ordering catalog titles, displaying
them creatively, and selling them across multiple formats. From stock check-
lists and Edelweiss collections to POP materials, e-commerce programs, and
social media graphics, both the Summer and the Holiday Catalog titles are
front and center with stores from the day you book your ad.
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IN STORE, ONLINE, AND
RIGHT T0 YOUR DOOR.

Your local independent bookstore
delivers holiday joy everywhere.

THE PERFEGT BOOK T0

SNUGGLE UP WITH AT HOME! 3 7/ 418
- | THELITTLESTVAK

BOOK TODAY at rampbooks.com
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REGIONAL  ASSOCIATION MARKETING & PROMOTION
NAIBA | GLIBA| SIBA

Contact

= R
- & o
= oy .(_‘?'f- |2 %
= —
= = 7 < SUZANNE SHOGER
é’a 'E\"? 2 %; RAMP Director of Marketing and Promotion
Q| 5w N @ o)
N ! ;’;\ _. g 2 Z SuzanneShoger@gmail.com
NN = £ 216.536.7193
R o S rampbooks.com
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